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; General Introduction of Indian Income Tax Act. 1961: Brief history, Basic Concept,
‘ Income, Agriculture Incom, Casual Income, Previous year, Assessment year, Gross
total Income, Total Income, Person, Assesses, Exempted income. Residential Status
‘ of Tax liability. ~
5 2 a9 q S| T I
’ Income from Salary.
! T R A 3 |
‘ Income from house property. - B L
3 | =R Td 9 Al -
Income from business and profession.
1} ol o |
Capital Gains.
l 3 Wl | A |
1 | Income from other sources.
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1 Set off & carry forward of losses, deduction from gross total income, clubbing of
\ income, computation of total income and tax liability of an individual.
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TR FEK), I BT A I, MDY T, e, gAfdar g s que, $-wiglein
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\ Assessment procedure, tax deduction and collection number (TAN), Permanent
‘ Account Number (PAN), Tax deduction at source (TDS), Advance payment of Tax,
\ Income Tax Authorities, Appeal, Revision and Pegalties, e-filing of return. |
| vl wor Anuja Girish and Gupta Ravi, Systematic Approach to Income Tax, Bharat Law House. Delhi.
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Singhania Vinod K. and Singhania Monica, Students guide to Income Tax, Taxmann Publ., P.Ltd, New Delli.
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Content of the course
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Indtoductin ; Market & marketing — Defination, Nature, scope and importance of marketing evoluution
of marketing concepts, a vedic perspective of marketi
marketing in India. Holistic marketing orientation & costumer value.
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kS

pricing decision.

distribution.

Sales promotion :

T A PR, A

various pricing methods :

overview : consumer buying process,
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Nature & importance of promotions, promotion tool

relation, promotion mix, factor affecting promotion mix decision, the marketing communication, integraied
marketing communicatin process, advertising — definition, feature, importance. tunctions of advertising chmu;cls of |
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Trends in marketing : Consumer protection & consumerism. Recent coneept - Green markeung, viral markcting, |

consumer relationship management (CRM) digital marketing, globul markets. cause relating marketing. ~ocial |
marketing, other emerging trends. .
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Boss, B.S. Marketing Managements, Himalaya Publication House, Pyt Lid, Nugpur
Saxena, Rajan, Marketing Management, Tata MCgraw Hill, New Dellu
hllps//WWW.rcscarchgﬂlc.net/publlCﬂllonIJ 11810037-principles-of marketing

j ov.in.

ng, marketing environment, recent trends in |
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Product management : Types of consumer & industrial
mix, product life cycle & new product development,

- gpiramn wde R B owaifia |

products, product related decision, product line, product |
branding Iebelling & pacaking decisions. New product |
strategies, concept of marketing mix, market segmentation — concept importance & bases, consumer behavior - An |
factors influencing consumer buying decisions.
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Pricing : Price, importance of price, objective of pricing, factors affecting pricising decision, approaches of pricing, |
Pricing policies & strategies, price sensitivity, ethical issues concerning products t

advertising, personal selling, public |
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- Management Accounting: Meaning, Nature, Scope & Function. Role of Management Accountin in |

decision making, management accounting v/s. Financial Accounting & Cost Accounting. Advantages &

limitations of management accounting. : ' |
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- Financial Statement: Meaning, Nature, Scope, Importance & Limitations. Characteristics of an ideal finacial
statement. ‘
- Analysis of Financial Statement: Meaning, objective, Nature, Methods, Techniques & Limitations. ‘
- Ratio Analysis: Meaning, Importance & Limitations. Objects, Precautions in using ratios, Classitication of ratio, }
Profitability ratio, Turnover ratio, Fi ial ratios, Interpretation of ratios. l
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- Cash flow statement (As per Indian AS-3) : Meaning, Importance & Limitations Provision of cash ilow
statement in India : Familiarity with accounting standard-3, Classifications of cash flow.

- Concept of Management audit, responsibility accounting.
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- Absorption cost accounting & marginal cost accounting : Meaning, Marginal costing & ditterential costing, \
uses, advantages & limitations of marginal costing, Marginal cost V/s differential cost, meaning of process of |
decision making, types of decision — make or buy decision, change of product mix, pricing, exploring new ma kets, |
shutdown decision. Break even analysis. B ‘ ‘
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- Budgetary Control : Meaning of budget, Meaning of budgetary control, Characteristics, Objective merity & |

limitations of budgetary control, Organisation of Budgetary control system, |
- Types of Budget : Cash Budget, Flaxible budget, Zero base budgeting, Pertormance budgeting “
- M nts Reports: Meaning, Need, Characteristics, Limitatin & Kind. Procedure for drafling reports

. Pillai R.S.N., and Bhagwati, Management A ing, S.Chand, Agra.

- Arora M.N., Management A ting, (Theory, Problems & Solutions) Himalaya Pub Nugpur

- Cost and Management Accounting, Debarshi Bhattacharya, Peasson Education
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